
LECTURES & EVENTS

#munichfabricstart  #munique #bluezonemunich

TUESDAY  
23 JANUARY 2024

WEDNESDAY  
24 JANUARY 2024

10:00 AM – 10:30 AM | ITA
Walk4Recycling – Textiles Post Consumer Recycling vom Polo-Shirt 

in einen Strickpullover 
Best Practise des Recycling Ateliers vom ITA Augsburg  

auf dem Weg zu einer Kreislaufwirtschaft
Elke Lamberts-Steffes | Projektmanager Textil – ITA Technologietransfer GmbH

EDUCATIONAL SESSION | (DE) | TREND LECTURES | KEYHOUSE – HALLE 5

10:30 AM – 11:00 AM | ASSYST
Design From Idea to Shelf 

The new chances and possibilities for designers with AI and production-
ready 3D/2D fashion design. Get first hand insights into fashion tech 

trends and innovation.
Hans-Peter Hiemer | CEO – Style3D | Assyst

TRENDS / FASHION TECH / AI | (EN) | TREND LECTURES | KEYHOUSE – HALL 5

11:00 AM – 12:00 PM | SHAPE INNOVATE
In Conversation With Lauren Bartley

Join this insightful on-stage dialogue that aims to delve into the broader 
implications and potential of sustainable practices within the entire 

fashion industry, navigating the confluence of fashion, sustainability, 
and innovation.

Lauren Bartley | Chief Sustainability Officer – GANNI 
Muchaneta ten Napel | Founder & CEO – Shape Innovate, CCI Taskforce for UN

INNOVATION TALK | (EN) | TREND LECTURES | KEYHOUSE – HALL 5

12:00 PM – 1:00 PM | PECLERS PARIS
WOMEN’S FASHION TRENDS  SS 25 – OPTIMISMUS &  

NACHHALTIGE VISIONEN  
Eine Saison geprägt von dem Wunsch mit Optimismus in die Zukunft zu 

blicken. Wir erweitern unser kreatives Denken, lassen den Anschein, dass 
“alles schon gemacht wurde” hinter uns und verschieben die Grenzen. 

Karin Schmitz | Business Development Director – Germany, Austria & 
Switzerland – PECLERS PARIS

TREND PRESENTATION | (DE) | TREND LECTURES | KEYHOUSE – HALLE 5

1:00 PM – 2:00 PM | TRIMCO GROUP
FASHION360: Helping Reinvent The Textile Lifecycle –  

Birth, Life, Renewal 
As the fashion industry confronts escalating waste and landfill issues, 

FASHION360 emerges as a beacon for innovation and change. This panel 
explores the lifecycle of textiles, from birth to renewal to equip you with 
strategies for maximizing circularity in textiles, navigating sustainability 

challenges, and leveraging technology for transparency. 
Camilla Mjelde | Sustainability and Compliance Director – Trimco Group 

Cyrus Gilbert-Rolfe | SVP Retail & Apparel – Kezzler 
Johanna Stemberger | VP, Head of Operations – TOMRA Textiles 

Muchaneta ten Napel | Founder & CEO – Shape Innovate,  
CCI Taskforce for UN (Moderator)

INNOVATION PANEL | (EN) | TREND LECTURES | KEYHOUSE – HALL 5

2:00 PM – 2:30 PM | HESSNATUR STIFTUNG
ESG Screening – Basis für eine gelungene Nachhaltigkeitsstrategie

Rolf Heimann | Vorstand & CEO – Hessnatur Stiftung

EDUCATIONAL SESSION | (DE) | TREND LECTURES | KEYHOUSE – HALLE 5

2:30PM – 3:30 PM | HESSNATUR STIFTUNG
Nachhaltigkeitskommunikation: von regulatorischen Entwicklungen, 

Greenwashing, und anderen Herausforderungen 
Bei immer mehr Unternehmen wächst aufgrund der kommenden 

Regularien, wie der EU Green Claims Direktive, die Unsicherheit darüber, 
wie sie über ihre „nachhaltigen“ Aktivitäten kommunizieren können und 

dürfen. Entdecken Sie, wie Unternehmen trotz diesen Herausforderungen 
eine rechtssichere und glaubwürdige Nachhaltigkeitskommunikation fern 

von Greenwashing gestalten können.
Julius Lax | Sustainability Consultant – Scholz & Friends Reputation 

Rolf Heimann | Vorstand & CEO – Hessnatur Stiftung

PING PONG SESSION | (DE) | TREND LECTURES | KEYHOUSE – HALLE 5

3:30 PM – 4:30 PM | YOONA.AI
AI – How New Technology Enhances Retail 

Advanced data analytics and artificial intelligence enable retailers 
to gather valuable insights into consumer behavior, allowing for 

personalized recommendations and targeted marketing strategies. 
The integration of Artificial Intelligence (AI), Aaugmented reality (AR) 

or Virtual reality (VR) technologies provides customers with immersive 
and interactive experiences, bridging the gap between online and in-
store shopping. This panel discussion provides valuable insights, best 

practices and experiences from MYTHERESA’s AI journey.
Anna Franziska Michel | CEO & Co-Founder – Yoona.ai 

Gareth Locke | Chief Growth Officer & Managing Director – MYTHERESA 
Fax Quintus | CEO & Co-Founder – I-MMERSIVE 

Raquel Silva | CMO & Co-Founder – Safira

PANEL DISCUSSION | (EN) | TREND LECTURES | KEYHOUSE – HALL 5

4:30 PM – 6:00 PM | DAVID SHAH
The Art of Living

What we want is: The joy of surprise, inventiveness and experimentation, 
a future informed by the past, a past informed by the future, memories 
and new experiences, symbiosis with nature, design that allows us to 

express our personalities and priorities, a connection between outer and 
inner space. Words, words, words, haven’t we been here before? Well, 
this time, it’s different and consumers are looking to designers to use 

their creative skills and play their part. DAVID SHAH unravels a morass of 
shifting trends to understand what design means in our time.

David Shah | Publisher & CEO – VIEW Publications

KEYNOTE | (EN) | TREND LECTURES | KEYHOUSE – HALL 5

FEAT. JON BASEL | GESCHWISTER SCHALL

23 JAN|24   
   STARTING 6.30 PM

DAMPFDOM MOTORWORLD

10:00 AM – 11:00 AM | SUSTAINABLE INNOVATIONS
Key Conversation and Deep Dive about Future-oriented Sustainable 

Material Developments 
Join Simon Angel and material experts for an inspirational talk about 

future-proof material solutions that will add value to a sustainable 
and circular industry.

Simon Angel | Sustainable Innovations Curator – MUNICH FABRIC START

EDUCATIONAL TALK | (EN) | TREND LECTURES | KEYHOUSE – HALL 5

11:00 AM – 11:30 AM | ASSYST
Mastering global design & production  

How 3D/2D CAD can work miracles in the supply chain and ensure great 
results. A best practice perspective from the industry.

Richard Watts | Managing Director – Dishang UK 
Hans Peter Hiemer | CEO, Style3D | ASSYST

FASHION BEST PRACTICES | (EN) | TREND LECTURES | KEYHOUSE – HALL 5

11:30 AM – 12:00 PM | TRIMCO GROUP
Navigating Through Challenges and Opportunities in Brand Identity Design  

What is the state of brand identity in the fashion industry today, and 
where is it heading? A conversation about the delicate balance of design 

innovation in today’s digital age. 
Morten Frost Madsen | Head of Design at Trimco Group

PRESENTATION | (EN) | TREND LECTURES | KEYHOUSE – HALL 5

12:00 PM – 1:00 PM | HESSNATUR STIFTUNG
Regenerative Fashion 

In dieser Diskussion gehen die Speaker*innen dem derzeitigen 
Trendbegriff „regenerativ“ auf die Spur und hinterfragen sowohl die 

Bedeutung als auch die Wirksamkeit von regenerativer Mode.
Cläre Caspar | Gründerin & Inhaberin BLAUCRAUT / Mitgründerin PLATTE.Berlin 

Roland Stelzer | Geschäftsführer bei Cotonea I  
Gebr. Elmer & Zweifel GmbH & Co. KG 

Rolf Heimann | Vorstand & CEO – Hessnatur Stiftung (Moderation)

PANEL DISCUSSION | (DE) | TREND LECTURES | KEYHOUSE – HALLE 5

1:00 PM – 2:00 PM | FASHION COUNCIL GERMANY
FASHION FORWARD – Einfluss von Materialien und 

Herstellungsprozessen auf Modedesign 
Designer:innen und Marken verfolgen heutzutage diverse Strategien 

zur Integration von nachhaltigen Stoffen in ihren Kollektionen. Welcher 
Prozess steckt hinter der Wahl ihrer Materialien und wie beeinflussen 

Sie den Designprozess?
Chelsea Jean Lamm | Designerin – Chelsea Jean Lamm 

Adrian Runhof | Artistic & Managing Director – Talbot Runhof 
Ronja Beckmann | FASHION X CRAFT Teilnehmerin 

Stefan Brunner | Moderator – Fashion Council Germany

PANEL DISCUSSION | (DE) | TREND LECTURES | KEYHOUSE – HALLE 5

2:00 PM – 2:30 PM | HESSNATUR STIFTUNG
Scope 3 und THG-Emissionen – Relevanz in der 

textilen Wertschöpfungskette
Carlotta Queirazza | Senior Sustainability Consultant  – Hessnatur Stiftung

EDUCATIONAL SESSION | (DE) | TREND LECTURES | KEYHOUSE – HALLE 5

2:30 PM – 3:00 PM | SHAPE INNOVATE
Sustainable Practices: Balancing Profit and Ethics 

This insightful session is dedicated to exploring how businesses in 
the fashion and textile industry can successfully marry profitability 

with ethical practices, emphasising clarity in decision-making 
and communication. 

Muchaneta ten Napel | Founder & CEO Shape Innovate, CCI Taskforce for UN

MINI LECTURE | (EN) | TREND LECTURES | KEYHOUSE – HALL 5

3:00 PM – 3:30 PM | YOONA.AI
AI – The Role of AI in Fashion: From Design to Production 

Learn how AI is revolutionizing product design by offering unprecedented 
insights through data analysis and recognition. Designers can leverage 

AI to streamline the creative process, generating innovative solutions and 
enhancing user experiences. 

Anna Franziska Michel | CEO & Co-Founder – Yoona.ai

KEYNOTE | (EN) | TREND LECTURES | KEYHOUSE – HALL 5

3:30 PM – 4:00 PM | BIOTEXFUTURE
BioTexFuture: Biobased solutions to address the EU Textile Strategy 2030 

The EU Textile Strategy 2030 is setting the scene for the  European textile 
sector in the upcoming years. With the BioTexFuture innovation space 
on bio-based textile research we are presenting novel ideas, promising 

approaches and viable solutions.
Nicole Espey | Veranstaltungs- und Stakeholdermanagement ITA & 

Projekt Management Biotexfuture

INNOVATION TALK | (EN) | TREND LECTURES | KEYHOUSE – HALL 5

4:00 PM – 4:30 PM | STRATASYS
See how Stratasys Advanced 3D Fashion Direct-to-Textile 3D Printing 

Technology is Disrupting the Industry 
The textile and fashion industries are riding a wave of unprecedented 

change, and the introduction of cutting-edge 3D printing technology is 
set to revolutionize their approach to production. 

Hannes Kalz | Application Manager Design &  
Advanced Prototyping EMEA – Stratasys

PRESENTATION | (EN) | TREND LECTURES | KEYHOUSE – HALL 5

4:30 PM – 5:00 PM | ITA
Recycling-Verfahren & -Technologien 

Die Herausforderungen von Textilrecycling als Lösung für die Zukunft  
der Bekleidungsindustri

Jürgen Brocker | Projektmanager Textil – ITA Technologietransfer GmbH

EDUCATIONAL SESSION | (DE) | TREND LECTURES | KEYHOUSE – HALLE 5

5:00 PM – 5:30 PM | SOKO
Unveiling the Ozone Revolution: How Chemistry Research is Rewriting 

Laundry History 
Learn how the chemistry research innovations has provided the missing 
value to Ozone, to become a useful and rich part of the washing process.

Luca Braschi | Marketing Technology Manager – Soko

PRESENTATION | (EN) | TREND LECTURES | KEYHOUSE – HALL 5
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